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Time : 2% Hours] S AN v [Max. Marks : 50
Instructions to the candMes N v
1) All questio coniﬁdsory
2) Figures té rtgkt&indtcate Sull marks.
3) Draw n‘&a‘t%labelf d diagram to support the answers.
4) Mak& essatagassumptwns wherever required.
N
01) Solve aﬁ§ 5 [5x2=10]
a) Outlme dlfference between Growth and Maturlty*stages of Product life
cyeIe A,
b) Relate mass marketing with relevap\xt:;\e:’mmpl‘ég“ |
c) Describe PESTLE analysis mm“ »\:f "
d) Define Value proposition (- ~
e) The term used where the marketer can’t foresee the consequences of the
marketing activity pra@& by him is called
N "o
i)  Marketing myW ) \?‘
i) Zero moment of tru(lt
S D Uty
111) rop error \&:
iv) Product failure A
f)  List the various types of PLC
g) Describe Brick and Click Model
h)  Which one is not a part of marketing mix Q ) koS
. S

1)  Product ~ N,
ii) Price W
N A ;"
i) Packaging N
iv) Physical evidence S

A

RTO.



02) Solveany 2. [2x5=10]
a) | Distinguish between Customer Satisfaction and Customer Delight in
hospitality sector with referenceto services offered.

b) Considering Market Segm“éﬂiation Identify the bases for market
segmentation for cgmsum{g goods.

c) Holistic Marke: i}@Origmation involves various elements. Explain it.
L\, 4

~NY 2
03) Solveany 1. 0 S [10]

&Y., Ny : :

a) Choq;ﬁg' the different buying factors for Tourism as a product
dem@trate;&ré comparison chart for organizational buyer behaviour and
caﬁ'sﬁ‘mgbb%ying behaviour for tourism industry.

rN\w\ ": OR (h‘
O . LY . s
b) Marketing managers have to take and revise their marketing decisions
N . . . \..7 .
considering the changes in macro environmental forces. Illustrate with
regards to various macro environné{’hal factors.
n(’:’

N S
04) Solve any 1. \;“3\ @:\’ [10]
a) Appraise various steps %s R_Qshi Khanna an aspiring student of
engineering will considq&l’nilerbyﬁng Laptop for Personal use.
7 oR
b) A company produc}g tq@hpaste is planning to launch mouthwash as
well. Point out micro enVironment factors for the same. KaY
o) e,
> f\ﬂ;.
Q5) Solve any 1. N0 o]
a) Positioning is very important for conversion of t %rgl ted customer
into actual customer. Justify it with example of Batiking {n@stry.
N w
OR RN
b) In today’s competitive market extended % Ps"a?e very important.
Support the statement with reference to tal&{'\, mdustry.
Y N
~N '~\~~\
%
N

8 8 &
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Instructions to the candidates: "~

1) Al quest@s are mcgmpulsory.

2)  Figur, he right indicate full marks.
ne(;es}ary assumptions wherever required.
/\_ J/

3) Dra %ﬂat Iﬂ@fled diagram to support the answers.

4  Mul

Q1) Solve any5: ,\: [5x2=10]

a) Define Zero moment of truth
b) Define the Core Concepts of Marl@;*}g (a;i\y 4)
c) Enlist the components of micr e'ﬁ\urorxgqent
d) The target group for a new camping s\te/whlch is near a lake
i)  Students »v,\w 2
i)  School which organ@e exeur’mons
i) Corporates wh1cl‘1§§ok such places for employees’ get together.
iv) (i), (i1) and (111)\
e) Enumerate the various demographlc variables.

f)  If an organization follows the relational and societal approach 1 1t wins
good will of customers.

1)  True
i) False ~
g) Enlist the key customer markets. -
h) Differentiate between Selling and marketing. ™

& T \
Ty, L4 -
\ o

02) Solve any 2. =" [2x5=10]
a)  Unique Selling proposition helps in bulldmg a good customer base. Explain
b) Discuss key motivational factors influencing customers for buying v online.

¢) Brick and Click Model is the new trend for reaching the customers.
Explain.

PTO.




[10]

a)  Enlist afre’ay jessteps involved in the buying decision process for
‘I’phone’. %
o OR

N

, Q
\J ) : : : :
b) Choose the ba!;e;\for gggmentatlon that might be used in segmenting
consumer n)g?kets. Qe)nonstrate segmenting variables you think ‘Godre;j’
is using fQ{\: Pa sy.lquilid detergent’.
,03 J Q}

Q5

R ‘\
04) Solveggél\l". .- Q\ [10]

o

o

/\f: ) . . .
a)  Appraise the concept of PLC? Point out the characteristics of PLC
stagés with reference to model upgradation of refrigerators.

OR =~ S

N
o

Ry

"“'u..f"\ . “:,.\" )
b) ‘Mom’s Exclusive’, a MNC Rgtzﬁ-k Cor\ﬁpany dealing in kids’ items in
planning to enter India. Identifyn.gn}croh e"r:iﬁironmental factor study relevant
with the products will help th¢'organization?
&) Ry
&Y
N
& 2
.;i‘ A
05) Solve any 1. O N [10]
a) Considering various gegéséphical terrain of India develop Marketing mix

for a Sports Bike which-will be introduced by a MNC.

OR hw \;\g\ .
. “A PRy,
b)  For FMCG sector and the product of your choice,.\‘c“a?i‘teggaﬁze whether
the companies should focus on rural, urban or both the. fglérkets. Justify

your answer based on Company capabilities and 'consumer capabilities.
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Instructions to the c@ate Q

1) Al questitmsare compulsory.

2) Figur ﬁge right indicate full marks.

3) Incl. es wherever necessary.

4) Drt%vt ea/t\ & labelled diagrams wherever necessary.

~ €\

N - Q
Q1) Solve an?ﬁve: A [5x2=10]

.
/

a)  Enlist the functions of marketing. O\\ yQO’
v

-~

b) Explain the concept of mlcroen*\@lméﬁl

N
c¢) Name the bases for segm@on othUsmess markets.
ﬁ

d) Explain the concept of@nenuyf truth.

e) Describe the concep\ markétmg mix.

f)  Explain the concept of cusiomer delight. S
g) Mention any four coh%onents of macroenvironment. qQ .
O -

h) Define & explain long tail marketing. Q\ O

o AT

N A 4
\ [’\ A /
QL
02) Solve any two : Q AN [2x5=10]

\/

a)  Distinguish between organizational buyi avgp_énd consumer buying
behavior. <\

N

b) Discuss the concept and characteristics of\ﬁgduct life cycle.

e "
c) Elaborate on the functions of marketing\%/anager.

PTO.



[1x10=10]

a) Develop PESTEL analysis for an educational institute.

O
b) What is segmentation, Targét\]ﬁg & positioning? How these concepts are
used by colgate &Nike?a;\j\
Yy Q

N O
NN
04) Solve any onQ -~ [1x10=10]
~N N°
7 ™
a) Dl.sbist thek\teps involved in buying decision process for electric car.

Q\ . \
b) Imagir{g\);ou are marketing manager of a company selling organic skin
car@rbducts, and targeting urban population ‘tween the age 18 to 25.
Design and discuss suitable marketing mix g),\h s products.

N S

05) Solve any one : Q) [1x10=10]
\

N
&
a) Quoting suitable exa A di%?ss the new capabilities consumers have
gained in the digit@ & -]:iéw these capabilities influence marketing
o4 Q\ =

strategies. )
& ,

\
b) Explain the conce @?)zero moment of truth (ZMOT) introd @% by
PLE ye

google. Provide examples of companies that have effgctively leveraged
Q )
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Instructions to the coxdi ate_g:*\_‘*
y ’ =
1) All quest \&are cenipulsory.
2) Figur e rz*glzt indicate full marks.
3) Giv ble iples wherever necessary.

(A

(\ J
Q1) Solve anyﬂfj\_ﬂe: f\“\,o
a) Defitie needs, Wants and demand? vb&‘

b) Definearole Gate- Keeper plays in q;%amzat@al buying decision making?
c) Define Meta marketing?

[5%2=10]

V QV
d) Name the major four components of J'\‘/O‘{ISUC Marketing?

e) List the four bases of Segién atl(mQ
f) Educational Qualificat; it th@eustomer isa

: /g
i) Demographic LN i)  Cultural factor

i) Natural factor <\h’ iv) Economic factor k

g) Publics are the part o@x"fcro environment P
N . »

). Tme i) [False N \Q

h) List the four stages of PLC? 8 o)
N S
XN o
02) Solve any two: QD \\V [2%5=10]

a) Explain any two approaches to the stud ’}tmg Support your

answer with suitable examples. §
b) Describe various factors influencing g ehaviour of consumers for
choosing a home loan.

c) Explain in detail how macro marketing @'ronment affect the marketing
strategies for FMCG goods? e

PTO.



03) Solve any one: (10]
a) Illustrate the various bases of market segmentation can be done for the
smart watches for Indian markmq\b
ox
b) Withchanging tiﬁg wea@br and space, fashion products are cgnstant]y
changing. Tlustrate the different PLC strategies for the Fashion wear
~V
apparels. ™\ ,%
&8
Q4) Solve any O, ” m\' [10]
‘/ . .
a) E)@&ne thg/arious stages of consumer buying decision process for
D
pu vha ing a penthouse.

. OR ,\N\O

b) Ma\ny experts believe that Blockbugter’s dcnxg';ll like Kodak and Old
Spice was due to marketing myopiOl;}y s%%g focused on its customers
and being willing to adapt to chasgye g@é‘ﬁy can able to avoid marketing
myopia. Justify your answe%\lbh syikfgafe examples.

T8
S
05) Solve any one: @ /\Q - [10]

a) Asamarketing manager Qta.'\company manufacturing and selling variety
of health drinks prodq)a’s in Indian Market, develop the mark.e’ﬁhg
positioning strategies%r the kids market? Make necessary assung?‘ﬁons
to justify your answer. N @ :

9 @
S
b) Formulate Marketing mix for an insurance pro%}%elliﬁg through online

platform in India. Q9

a3

OR

Q.
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