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Instructions to the c ate S

1) All questi re cog pulsory.

2) Figur e rtÉht indicate full marks.

3) Giv iPles wherever necessary.

QI) Solve any five:

a) DeØe needs, Wants and demand?

b) Define a role Gate- Keeper plays in

c) Define Metamarketing?

[Max. Marks : 50

ti@a'l buying decision making?

d) Name the major four componen!s of(kYistic Marketing?

e) List the four bases of Se n atid».

f) Educational Qualifica fth@vustomer is a

1) Demographic il) Cultural factor

iil) Natural factor iv) Economic factor

g) Publics are the part o@i' cro environment

l) True i) False

h) List the four stages of PLC?

Q2) Solve any two: 12x5=101

a) Explain any two approaches to the stud Support your

answer with suitable examples.

b) Describe various factors influencing g of consumers for
choosing a home loan.

c) Explain in detail how macro marketing e@ironment affect the marketing
strategies for FMCG goods?
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03) Solve any one:

a) Illustrate the various bases of market segmentation can be done for the

smatt watches for Indian market?

b) With & and space, fashion products are constantly

changing. Illusk IVdifferent PLC strategies for the Fashion wear

apparels.
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Q4) Solve any o

a) E e •various stages of consumer buying decision process for

pthe aising a penthouse.

OR

b) Many experts believe that Blockb ter's d•all like Kodak and Old

Spice was due to marketing sta»g focused on its customers

andbeingwillingto to avoid marketing

myopia. Justify your answe hthsu@eexamples.

Q5) Solve any one: 1101

a) Asa marketing manaeer •company manufacturing and selling variety

of health drinks pro* in Indian Market, develop the mar

positioning strategi•ear the kids market? Make necessary assu ons

to justify your answer.

OR

b) Formulate Marketing mix for an insurance pro•elliöthrough online

platform in India.
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